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Renaissance Hotel

Project Overview

Towering over Bangkok's premier shopping and business district, the 333-room
Renaissance Bangkok Ratchaprasong Hotel is the Marriott's Group newest property in
Bangkok. It has four restaurants and three lounge areas, a spa on the top floor and 11
meeting rooms and 3 grand ballrooms. The hotel is the second Renaissance Hotel in

Thailand, with a third property set to open in Phuket later this summer.

Project Details

1. Type of Project: Hotel
Open Date: February 2010 (soft opening)
Location: Ratchaprasong area, Bangkok, Thailand
Property information: 22 floors; 275 rooms and 58 suites
Concept: Four-star hotel
Developer: Marriott Group

Managed by: Maneeya Realty Company Ltd.
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Website: www.marriott.com
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Location Map
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This brand new Marriott property (marked BLUE) is in the city center close to business and
leisure attractions. Within walking distance from the hotel are several shopping malls,
boutique stores, a wholesale market, and the Chitlom skytrain station.
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Exterior view of the new Renaissance Hotel.
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The glass architecture is brought to life at night as spotlights illuminate in hues of blue,
yellow and red that makes the hotel glow from inside out, making its presence known in the
bustling city.
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The most distinct feature throughout the hotel is the Cassia Fistula motif, Thailand’s national
flower. The image is etched in a multitude of colors and textures from color coated glass and
carved leather to engraved stone and lItalian marble, giving the hotel a distinct and dazzling

effect.
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Above and below: The lobby exudes a contemporary atmosphere. The design and décor of
the hotel reflects the graceful Thai influence in color and style while utilizing modern textures
and lines.
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Deluxe King Room. Infused with Southeast Asian style, guestrooms are classically designed

in warm, vibrant colors and feature oversized windows and glass enclosed bathrooms.
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Deluxe Twin Room. The interiors are fresh and very contemporary with an interesting color

scheme of purple, cerise and mustard.
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Studio Suite. All rooms are feature marble tiled entrances, white oak floor and blond

Tanganyika wood furniture.
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Studio Suite. Guest rooms are expressive yet functional and classically styled with touches

of playfulness like the swirl in the carpet.
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The hotel features a 25-meter long lap pool overlooking Bangkok's skyline with ample pool
chairs.
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Above and below: The indoor lap pool located on 23rd floor offers breathtaking views of

Bangkok’s skyline.
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MEGA Bangna

Project Overview

Siam Future Development Plc, in a joint venture with IKEA, is developing “MEGA
Bangna’, a 10,000 million baht project, located on the outskirts of Bangkok. It has been
designed as a one-stop mall with various products and services. Anchor tenants include
Thailand’'sfirst IKEA store, a department store, fashion outlets, restaurants, an I T center,
an entertainment center, and a huge parking lot capable of accommodating 8,000 cars.

MEGA Bangna's core target group is the generation aged 20 years and above who love
design and home décor, with a mid-range to high income. MEGA Bangna s projected to
officially open towards the end of 2011 with atarget of over 40 million visitors per year.

Project Details
1. Type of Project: Shopping mall
Open Date: November 2011
Location: Bangna, a suburb of Bangkok, Thailand
Target Customer: Buyers of 20 years and above, with a mid-range to high income
Concept: One-stop mall with various products and services.

Developer: Siam Future Development PLC (www.siamfuture.com)

Design Architect: Contour Co., Ltd (www.contour.co.th)
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Master Planning & Conceptual Design: Callison Architect (www.callison.com)

Project Information

Land area: 464,000 sgm

Gross size of center: 400,000 sgm
Gross leasable area: 200,000 sgm
Anchor: 99,794 sgm

Tenants: 67,785 sgm

Parking spaces: 8,000
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Other stats

Total Investment: 10,000 million baht

Land Cost: 3,000 million baht

Construction Cost: 7,000 million baht

Jobs Created: 20,000 people (both during construction and operation period)
Target Number of Visitors: At least 120,000 customers daily; 40 million per year
Target Revenue: 1,400 million baht per year

Construction Schedule
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MEGA BANGNA Preliminary Schedule
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Location Map
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MEGA Bangna is ideally located on the southwestern corner of Bangna-Trad Road and the

Eastern Ring Road.
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Burapha Withi Express Way,
Average Daily Traffic
70,000 vehicles per day

Eaﬂu'nmlerﬂim Road:
” Average Dally Traffic
I T rn,nm-rs.m vehicles per day
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This location was chosen because of the high traffic volumes, its easy access to and from
Bangkok’s Central Business District and high potential for future development.
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Project layout.
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Project concept: A huge outdoor shopping mall divided into different sections such as a main
street with shops, a home furnishing area, fashion outlets, an education district and an
entertainment area with restaurants.

I

Main entrance.
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The mall has 2 storeys.
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