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* Project 1: LONGCHAMPS, NEW FLAGSHIP STORE, VIA DELLA SPIGA, MILAN
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LONGCHAMPS, NEW FLAGSHIP STORE, VIA DELLA SPIGA, MILAN

Project Overview

At Milan there is the first flagship store for Longchamp. Last year, in Italy, the sale of this
product has grown by 62%, a significant increase for the company. Perhaps this was also one
of the reasons for the birth of this store, 250 sgm. of space surrounded by glass walls.

Also inside the store, there is an elevator of glass that combines the various floors.

A very nice and decor made from wood, glass, leather, all materials that reflect the simplicity
and craftsmanship of the brand.

Project Details

1. Brand: Longchamps Paris

2. Type of Business: Fashion handbags, small leather goods, luggage and accessories

3. Open Date: 18 April 2012

4. Location: Via della Spiga, 6 20121 Milano

5. Area: sqm.250

Location Map
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facade and entrance door
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HACKETT LONDON, NEW FLAGSHIP STORE, VIA MANZONI, MILAN

Project Overview

Hackett London debuted in Milan. The English brand has opened a flagship store in the
extraordinary fashion district of Milan. The opening of this retail space is in line with
Hackett's approach of opening flagship stores in key cities throughout the world.

The store concept brief is to merge the restored historical Milanese architectural features
with Hackett's modern strong approach, creating a mix of tradition and contemporary
concepts that perfectly reflects the very essence that is Hackett. The store covers an area of
530 sgm., the classically timeless furniture and furnishings will be sourced with a vision to
provide distinctive focal points around the store. The design style has been curated by
Jeremy Hackett, co-founder and chairman of the brand. The ground floor contains Hackett's
casualwear including Aston Martin Racing and Oxford and Cambridge Boat Race
sponsorship collections as well as kidswear, while the first floor the Hackett Mayfair and
formal wear collections.

Hackett London now has 37 stand-alone stores and 44 concessions worldwide.

Project Details

1. Brand: Hackett London

2. Type of Business: Fashion Menswear

3. Open Date: 12 April 2012

4. Location: Via Manzoni, 38 20121 Milano

5. Area: sqm.530

Location Map

o Mansn

Corso ¢

5
L Ly Wia Palestro
2 Fagg, ben g 3 D%u
] it ﬂfrare,r,:, [ B3 =i o
5 B Villa Reae
Wia Fiof 5 sarn Q{t
N
= Uy
P i f
By g %'0 : 7.
2 -] &
% o o A
% 5 % Palei
- D‘_? ::, ﬁ’)@
. e \
! ) &
- o I:P
] \Z.__ Montenapoleons m E; aj). -1 4
% ' 7 § 2
e Grand Hoted § s I
£ Et De Mian ™ B q\_}tb i MaNZO
r e
g %
5
3 .
5 i Sea: .
AR 3 <
4 Via Monite 0i Pi€t & & £ & %
jerocs & & % o°
=5 or
$ A .
it £ 2 SERREES AR, e h / >
: ¥ LY \“\\\J\
< 4 &%
' ® g S
w % P 2,

TOKYO OSAKA SINGAPORE HONG KONG SHANGHAI MILAN PARIS NEW YORK LOS ANGELES

www.garde-intl.com



MILAN REPORT
JUNE 2012

TOKYO OSAKA SINGAPORE HONG KONG SHANGHAI MILAN PARIS NEW YORK LOS ANGELES

www.garde-intl.com



MILAN REPORT
JUNE 2012

internal views

TOKYO OSAKA SINGAPORE HONG KONG SHANGHAI MILAN PARIS NEW YORK LOS ANGELES

www.garde-intl.com



MILAN REPORT
JUNE 2012

COS, FLAGSHIP STORE, CORSO VENEZIA, MILAN

Project Overview

After launching a rather stunning pop-up store at last month’s Salone del Mobile a pre-taster,
Swedish fashion brand COS opens its flagship store in downtown, Milan. The store
measures a spacious 400 sqm. spread over three floors, and is the first of a series of store
openings in major cities across lItaly. The shop interior is similar to other COS stores,
featuring minimal design in a light colour scheme that’s typically Scandinavian. The new

store carries the brand’s complete men’'s + women’s apparel, accessories and shoe
collections.

Project Details

1. Brand: COS Collection of Style
2. Type of Business: Fashion

3. Open Date: 18 May 2012

4, Location: Corso Venezia,5 20121 Milano
5. Area: sqm.400

Location Map
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entrance view

internal view
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