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SIGNORVINO - Milan 
 
 
 
Project Overview 
Signorvino is a new brand, specialized in Italian wine born from the Calzedonia group 

company genius. 

After the first store opened in Verona, the company has taken up the challenge to 

inaugurate in Milan, in the beautiful location of Piazza Duomo. 

The entrance of the store host a café area, for an easy coffe or a a quick glass of wine, 

up the stairs accessing the wine store you can find a selection of over 600 labels of wine 

100% Italian and varied gastonomical offers. 

There is a hospitable area with wooden tables and chairs where it is possible to taste the 

fresh food together with a selection of the best italian wine sitting comfortably facing the 

Duomo. 

 

 

 

 

 

 

 

 
 
 
 
Project Details 
1. Brand: Calzedonia Group 

2. Type of Business: Wine retail 

3. Open date: 19th October 2012 

4. Location: piazza del Duomo corner of Corso Vittorio Emanuele II, Milano 

5. Size: about 150 mq on two levels 

6. Interior Designer/Architect/Artist: Calzedonia Group planning dept. 
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Location Map 
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Façade logo 

Internal view 



 
 
MILAN REPORT 
NOVEMBER 2012 
 

 
  

TOKYO OSAKA SINGAPORE HONG KONG SHANGHAI MILAN PARIS NEW YORK LOS ANGELES 

www.garde-intl.com 

 
Internal view 
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Internal view 
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U-BOAT FLAGSHIP STORE  

 
Project Overview 
 

After the Italian boutiques in Forte dei Marmi, Florence and the sixteen international 

boutiques, the historic brand of watches made in Italy bearing the name of Italo Fontana, 

arrives in Milan, opening a store in the fine location of Corso Como, one of the most 

fashionable areas of the city. The flagship store designed by Alessandro Luciani, holds all 

the values of the brand: quality, originality, choice of materials, craftsmanship and made in 

Italy. The space, designed in every detail has a strong personality and style, starting from 

historical brick walls that have been recovered arriving to the luxury floor in black veined 

stone. Some walls are finished with black lacquered glass for a refined glossy / matte 

contrast, while the ceiling in Venetian plaster add an elegant feeling to the space.  

The furniture in lacquered rosewood and bronzed glass cases with tops in black pony skin, 

makes the room cozy. The general light is provided by a ceiling light fixtures "no sign", 

unframed, and the watches showcases are enhanced by flexible personalized LED lights 

that allow you to direct the light on each watch quadrant, recalling attention to every detail of 

the works of Italo Fontana. 

 
 
 
 
 
 
 
 
Project Details 
1. Brand: U-BOAT FLAGSHIP STORE 

2. Type of Business: High design watches 

3. Open Date: 27th October 

4. Location: Corso Como 9 

5. Size: 70mq  

6. Interior Designer/Architect/Artist: Alessandro Luciani 
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Location Map  
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Façade (day and night) 
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Internal view (from the cash desk) 
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Internal views 

 

 
Internal views (fish eye) 
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BURBERRY BOUTIQUE 

 
Project Overview 
 
Burberry opened its new boutique in Milan, this is the fourth in the fashion Italian capital. 

The new “britishwear” boutique is dedicated exclusively women's collections of the brand 

(Burberry Prorsum, Burberry London, Burberry Accessories, Eyewear, Watches and 

Fragrances ). Covering an area of over 800 square meters - articulated on two floors with a 

sophisticated VIP area - reflects the spirit of rock royalty creations signed by creative 

director Christopher Bailey, who coordinated the project, inspired by the flagship store on 

Regent Street, recently opened in London.  

Bailey's criteria vary according to the line carried by each store, but there is always a 

common identity, and who better to define it than he himself: “We design the stores to have 

their own individual expression and identity reflecting our customers’ different attitudes and 

needs. The stores are modern and unintimidating with digital technology used to heighten 

the experience for the consumer.” 

This means traditional British materials and style blended with cutting-edge technology in 

the form of LED screens displaying the brand's activities and shows. 

Cream colours on marble and polished black and natural chrome plated steel are used to 

give a more informal feeling, without sacrificing any of the style, class and modernity that 

characterise the firm. 

 

 

 

 

 

 
Project Details 
1. Brand: BURBERRY 

2. Type of Business: Clothes and accessorises 

3. Open date: 18 October 2012 

4. Location: Via Montenapoleone, Milan 

5. Size: 800 mq on two levels 

6. Interior Designer/Architect/Artist: Goring&Straja Architects and Christopher Bailey 
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Façade 
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Internal view (from the entrance) 
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Internal view (first floor) 

 

               

Internal views 
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Internal views  

 

 

Inner courtyard 


