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1. SIAM CENTER  
 
Project Overview 
Originally built in 1973, Siam Center was one of Bangkok’s first shopping malls. The shopping center is located in 

Siam Square, considered the equivalent of Shibuya in Tokyo, with its numerous small boutiques, markets and 

fashion-forward shops surrounding Chulalongkorn University. Siam Center has been synonymous as the home of "it" 

local designers, housing the first Soda Pop, Greyhound, and the only Theatre stores, as well as the first shop of the 

mass retail chain Jaspal – now all popular Thai fashion brands.  

 

Siam Center’s latest renovation – its fourth to date – is a total rejuvenation of the venue, introducing a revolutionary 

new retail concept where the developer works collaboratively with retailers and brand owners to give the entire 

shopping mall a consistent visual identity. It’s the biggest collaboration ever undertaken by retailers and brand 

owners in Thailand. The concept was inspired by the SoHo district in New York where a mix of art, fashion and 

technology is presented in a way that matches the unique character of the district. 

 

Project Details 
1. Developer: Siam Piwat; www.siampiwat.com 

2. Type of Project: Renovation of shopping center 

3. Re-open Date: January 11, 2013 (renovation took 18 months)  

4. Location: Pathumwan Road, Bangkok, Thailand 

5. Target Customer: Young, fashion-savvy and trendsetters 

6. Visitors: Around 150,000 a day (60% local residents and 40% tourists) 

7. Concept: Inspired by the SoHo district of New York, where stores have been designed to suit the distinct 

style of the district. 

8. Design Theme: Combination of industrial chic with an ultra-modern look 

9. Merchandising Mix: Local and international fashion labels and F&B outlets 

10. Number of Stores: 300 stores, with around 20% unique to Siam Center 

11. Gross Floor Area: 40,000 sqm 

12. Investment cost of renovation: Total around US$ 60 million (33 million by developer Siam Piwat and 27 

million by retailers at Siam Center) 

13. Graphic & Signage: IA103 (Thailand); www.ia103.com 

14. Website: www.siamcenter.co.th 
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Location Map 

 
Siam Center is located at BTS (skytrain station) Siam, between Siam Paragon and Siam Discovery shopping malls. 

 

 

 

 

 

 

  

Glass entrance to Siam Center, with to the left BTS (skytrain) station Siam.  
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Floor 1: Fashion Avenue. It includes flagship stores of globally famous brands. The floor is spacious and decorated in a 

free-form look that is easy on the eye with storefronts using curved or angled glass, or clear acrylic. 

 

 

 

Floor 2: Fashion Galleria. This floor houses international brands for clothing, accessories and cosmetics. It has the look 

of a concept shop where all stores are decorated in ultra-modern style and with black and white tones predominant to 

make them striking and unique. 
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Floor 3: Fashion Visionary. This floor has the most comprehensive range of Thai designer brands in the country. All 

designers agreed to give their outlets a whole new design and decoration. Most of them are flagship stores with the most 

comprehensive range of product offerings. The floor is decorated with an organic look, using wood, steel and copper. 

 

 

 

Floor 4: Food Factory. A trendy new city hangout complete with international restaurants and food shops offering a wide 

range of dishes in an original, industrial style environment. It’s open until midnight. 
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Traditional posters and billboards have been replaced with interactive digital walls and surfaces. 

   

   

Organic shapes are visible throughout the mall. The organic “tent” shape houses a small shop. 
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Stores are decorated in ultra-modern style and with black and white tones predominant to make them striking and unique. 

   

   

Many Thai brands like FlyNow have their flagship store at Siam Center. 
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Many low-cost materials like wire mesh and bamboo were used. The wire mesh gives the store its industrial look. 

 

Even the entrance to the toilet is funky. The male mannequin is not a fashion display but indicates the men’s room. 
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