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Project Overview

1. 202Hamburger & Delicious

HAMBURGER & DELICIOUS

N\ DELIVERY /
~— o

GARDE

After years of research in New York, the owner of 202 Hamburger & Delicious has found the hamburger shop that he

wanted to open in Milan. Fast food doesn’'t have to be junk food. Taking advantage of being Italian, he doesn't offer

‘fast food but comfort food’. He uses local ingredients offering a place where people can sit down and chat while

having delicious hamburger. The size of the shop is not more than 50sgm with simple interior made of wood, white

tiles and bricks. He has succeeded in creating a ‘comfortable’ atmosphere that makes the visitors forgeting about
being in Italy for its ‘non Italian’ interior.

Project Details

1. Brand: 202 Hamburger & Delicious
2. Type of Business: Fast food

3. Open Date: 11/04/13

4. Location: Via Solari 34 - Milano

5. Size: 50 m

Location Map
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View from the street

View of the interior
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View of the counter and casher
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2. FATTO BENE

Project Overview

“Hamburger instead of Pizza”, is the idea from which the owner started the project of opening a new hamburger shop
in the one of the most sophisticated streets in Milan. The interior is simple. Color code is brown (wood), white (tiles
and walls), black (chairs and graphic) and steel (lamps and chairs). The detail of the tiles creates cozy atmosphere

as the surface is sharpened by graphics that become the symbol of the shop (see the second picture). You can call

this a ‘burgeria’ as you would say for ‘pizzeria’, where you can have a nice glass of wine in good company.

Project Details

1. Brand: Fatto Bene

2. Type of Business: “Restaurant”
3. Open Date: 11/05/13

4. Location: Via Vincenzo Monti 56 - Milano
5. Size: 90 nt

Location Map
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View of the interior

H'AMBURGER!
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View from the street
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3. TRITA

GARDE

‘Tailor made burger’ is the concept of this shop. The owner wanted to maintain the easy-going atmosphere of a fast
food franchising. The 80% of the interior is white, 15% is red and the rest is light blue. The interior offers a nice
atmosphere but it looks a little artificial for its bi-dimensional graphics. In spite of this ‘artificial’ atmosphere, the shop

serves well selected ingredients.

Project Details

1. Brand: TRITA

2. Type of Business: Fast Food
3. Open Date: 28/01/2013

4. Location: Piazza XXIV Maggio 6, Milano

5. Size: 20 nt

Location Map

e Cort £ i N o T N e ‘ mpryeicaws Loy
Tl e & SEF— W s U] |
> Tizlano O tigj * A 2] S i
i) = p) P
onar( \ AR Lo S a Parco Sempione i >
-l < ?) E=0 ’?‘. R A wMontenapaleane [ R )
i Baea ballavicing 3 2 B AR s
g 7 aele = 7 ey ¢
LF—% J ) #
el gk FIULF < BE Mienopy - cadore 3 el
aner #0381 Glarding Cadorna FNM-Triennale —_Cairol
Pagana [ Renats Tebaldi == (=] a Castello
Concilizzione’ [T 2 Hotel Stac (i % 77
a B o wl—uE o T
= Camperio @ (& Pajazze = TR =
(=] :;nfw%c,te,‘.‘ B = P Marino San Bahits [ e
=] Fs—'alazzo g_e\_le Ra % ) B 2 (s
2 i Stelline 17| King (i Azl - Al
B otel Pilazzn g cordusio () B AR v a8
39 delie Stelline Hote! Steaf fa 8 oy 5
e fo y o ¥
ks’ 2a i ih o
78 ot i 8 _ Downe 3 B
Panizza Starhotels 3 = B
\y 2 a Aasadrand £ s o
44 W W : a =] - L i
‘;.‘ 7] Ospedale San e > 5 a =
3 & by o HOTEL #9 = :
& Fatebenelratell u BT e a =] @
santAmbrogio {) el & a8 a2
. o oselpBels ./ =l
PR, B, T Fent 0% - Shart 3 S\ L@ U < Missori =R
b ¢ - Term Rent Milan y A 5
firead ¥, o a 0 s par®
' = ¢ s Via i Bty
i 2 =0 Hoiel 5 2FAF Y5 =
B Y% i # Hegina y 2 =@ o =
L % e Fe 2 Glareiine Deila Area Via
AN < ] W [ santhgosting < =] g Best Westem | o Guasialla Pace
Vawt— L ) % 3 Hotel ascat By
E A8 % s & fo
\@ﬂ A Parco Don 2] £ €] Horel Aiblioteca T g .
At Giussenp T s 2 H Canada Scientifica =] 3 e
/ i g = 7 = g a g
o)A ™ Fatel @ 0 a §
1 f Elefants =] anmse = Idea Milano ST cracenta [} a o ‘S‘ V"?»’s,_
A Gigllo Corso Genove & AR =] - = o Doy
HA Idea Hotel Milgno & ol I3
a a a2 i GOHERRY - L Parca Dalle 5 Boccani. P
PR 3 I iliche 2, Nuova Baim
o aB g Basiliche 2., im0 W, A
= m o S
it T e a CONCHETTA The vard =] ) .
e ) o C a & Depends o B 5
S oK parte a0 i - 0 20 A0 N Wi
s el o) L
% 2 Ba s L. W R
L Campo d Caicio - e 71 = Rl
SR @ < delle Juveniia . g =] — M)
S Y, & ale g, o 2 Pora Romana
S - 2 oy
e oriaf® a & =B a =1] a G,
yia 1o Tnese o B el o
fa e - g 1 ‘,,
200 m e PO g 3 ADB %
il TiN = SN E : : b
1000 Z 1=k =] SE A L & BB Mavigli FPlwugsR 2] 5
Caens amalari - o INTIL -

TOKYO OSAKA MILAN SHANGHAI HONG KONG PARIS

NEW YORK LOS ANGELES SINGAPORE

www.garde-intl.com


http://www.garde-intl.com/�

GARDE

TAILDRI """ BURGERS

View of the interior
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MAMA BURGER

4. MAMA burger

Project Overview

The shop was planned by Centro Stile Milano Architetti. Being at the center of Milan, the designers paid attention to
the customers and to what kind of place they would like to go. The concept of the shop is “Urban Style Burger shop”.
The place looks like a bar where you can have Apertivo. It doesn't make you feel “guilty” for being in a Fast Food

franchising shop. Most of the surface is light grey (resin and cement) and black, the furniture and fixture are in medium

color wood with red accent.

Project Details

1. Brand: Pisani 14 Srl

2. Type of Business: Fast Food

3. Open Date: 25/01/2012

4. Location: Via Agnello 18, Milano
5. Designer: CSMA

Location Map
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View of interior

View of interior
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View from the street
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Summary
In this past 2 years, hamburger shops have achieved great success in Milan. They have in common the fact that they
are trying to be local adapting hamburgers to the “Milanese” style using local ingredients. They offer a place to chat

with an interior characterized by an urban style. Hamburger has become an alternative to Pizzeria. In the following

pictures, you can see other burger shops in Milan.
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Item burger lounge Ham Holy burger

Burger Bar Al Mercato Les Gitanes Bistrot

Tizzy's Burger Wave
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