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Christian Louboutin aoyama

Boutique CHRISTIAN LOUBOUTIN Aoyama, Tokyo
Designer 212box ARCHITECTURE PC
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The designers love for travel and
craftsmanship.

The opening marks the brand’s eighth retail
space in the country and the eighty-second
boutique worldwide. The boutique is situated
within a building dedicated entirely to the

brand across two levels. A retail space on the
ground floor features women's and men’s shoes,
handbags and small leather good accessories.
The Christian Louboutin Japan headquarters
and showroom will be based within the second
level of the space.

New York based design firm 212box was
appointed by the brand to create the concept
and oversee the architectural build of the retail
space, with principal architect Eric Clough
working closely alongside the designer. The
facade of the boutique features a composition

of industrial materials including a large glass
frontage with metal and concrete cladding
interposed with flashes of signature Christian
Louboutin red in signage welcoming visitors to
the boutique.

The exterior is echoed within, with similar
materials employed throughout the retail ground
floor space in both dedicated women’s and men’
s shopping areas. Signature Christian Louboutin
design characteristics, such as the arched

niche wall displays and red carpet, are featured
alongside unique detailing hailing from Morocco
to New England, a nod to the designers love for
travel and craftsmanship.

Eclectic partitions guide visitors through the
space whilst providing a dynamic product
display areas, including mirror-clad rotating
shelving and circular stainless steel spiked metal
shelving lit from above by a barrisol ceiling. Steel
display shelves are nestled into a wall fabricated
from reclaimed tin, adjacent to a custom
banquette seating area. Natural materials are
juxtaposed within the industrialized setting, with

h

elegant travertine stone tiles, arranged in a fluid
rosette pattern, lit from below adding warmth to
the space whilst a wenge cash wrap doubles as
an accessory display case topped with natural
fossilized stone.

{Christian Louboutin Aoyama)
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