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Lo spazio, essendo aperfo e adiacente ad altri
negozi, non si &€ pofuto avvalere dei tradizionali
sistemi espositivi a U o a L, anche per non com-
promettere la visibilitd ed il regolare passaggio
della clientela.

GARDE ha deciso di rompere il consueto format
impiegato in parecchi centri commerciali ci-
nesi, ufilizzando una serie di espositori sferici in
grado di agevolare i movimenti ed organizzare
la disposizione degli articoli.

Il conceto di gravitd & descritto dalla disposi-
zione circolare del sistema espositivo che forma
i pianeti e le comete rappresentate dai clienti:
in questa struttura le comete orbitano aftorno
ai pianeti e si muovono ad esplorarne di nuovi.
Questa rappresentazione & scaturita in conside-
razione del comportamento del cliente e quindi
nello studio delle sue azioni.L'ambiente a forma
circolare facilita I'osservazione e la scelta dei
prodofti, mentre la consueta disposizione a U
o a L creava un muro psicologico, impedendo
ai clienti di guardare verso I'alfo ed esamincre
tutte le collezioni; ogni marchio & posizionato
sul relativo ripiano.

Questo ambiente interamente dischiuso non
consente l'immagazzinamento delle scorte,
pertanto risulta oftimale la dimensione sferica
delle strutture espositive, all'interno delle quali &
possibile riporre gli approvvigionamenti.
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CHAOYANG JOYCITY 2F SHOES BEIJING, CHINA

Gravity and magnetism

The shoes refail space is a 890 sgm
renovated area located on the
2nd floor of the Chaoyang Joycity
mall, designed by GARDE CO. Lid.

The area being an open, yet clo-
sed, space with stores and alleys
both on the east and west sides, it
was impossible to use the usual L-
shaped or U-shaped sfands and
shelves fo fill in the space and
expose the shoes fo the visifors.

This would not only limit the visibil-
ty of the fenanfs sfores around the
area and the shoes shelves themsel-
ves, but also make the circulation
difficulf and inconvenient for the
clients within the maill and the areaq.

GARDE decided to break the usual
paftern that can be seen in many
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Chinese's malls and instead fo use
spherical shelves and round stands
fo make the circulation smoother
and to not hinder the visibility of the
merchandize.

The concept of gravily is expres-
sed by the shelves being the pla-
nefs and the cusfomers being the
comefs. They approach the pla-
nefs, orbit around fthem and then
smoothly go onfo the next planet.

The concept was born from the re-
flection on how fo induce the cu-
sfomers' behavior and actions whi-
le respecting the client's requests.

Without corners it becomes easier for
the cusfomers to look around the shel-
ves and see the products. The usual
separation created by the L or U-sha-
ped stands creates a psychological
wall preventing the consumers from
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looking at the ofher side of the shel-
ves and see all the exposed brands.

This new disposition gives customers
access fo more products and decre-
ases the psychological wall created
by the separation. By doing that the
cusfomers will naturally look around
and it will give a better visibility to the
brands. Each brand is indicafed with
a brand sign put on the correspon-
ding shelve.

The area being an open space ma-
kes it difficult fo sfock the merchan-
dise. With the optimized size of those
huge spherical shelves it becomes
possible fo sfock all the boxes inside it
sorted out by brand. «





